
 

 

 

 
 

Case Study 
 

Platform Promotion for the Wandering Feet Podcast 
 
Client: Red Bull UK 
 

This Platform Promotion campaign was carried out in conjunction with a digital campaign for The Red Bull Music Academy Application 
period. 
 
The aim of the campaign was to direct as many potential listeners as possible to download and subscribe to the Wandering Feet 
Podcast series, which gave a ‘behind-the-scenes’ glimpse into The Red Bull Music Academy. It also followed a narrative story arc 
detailing the collaboration between Ethiopian Jazz Legend Mulatu Astatke and Malcolm Catto’s Heliocentrics (Stones Throw). 
 
As well as ensuring that the Wandering Feet Podcast received Front Page coverage on iTunes and was also listed on Podcast 

Directories worldwide, we also targeted Digital Music Press, Blogs and Lifestyle sites. Due to the vast array of musical contributors in 
the podcasts, we were careful to target sites that were particular to a range of genres, from Jazz, World and Funk based sites to 
Dubstep and Electronic platforms – not to mention working with the Ethiopian Embassy to reach the UK based Ethiopian community. 
 
The following Screengrabs illustrate the Highlights from this Platform Promotion campaign, which was so successful that the series has 
been commissioned to re-launch in 2009…. 



 

 

iTunes 
 

 
 
 

 
 
 



 

 

Red Bull Podcasts Page  
 

 
Red Bull Music Academy site… 
 

 
 
 



 

 

Podcast Alley 
 

 
 
 
Too Much information Site 
 

 
 
 



 

 

Turntable Radio 
 

 
 
Flea Market Funk 

 

 



 

 

 

Kumo Music 
 

 
 

Kung Fu Blog Spot 
 

 

 



 

 

Matsuli Blogspot  
 

 

 

Andreya Triyana Myspace 
 

 



 

 

 

3 Bar Fire 
 

 

 

Brownswood 
 

 

 



 

 

Brownswood Continued… 
 

 

 

 

 

 

 


